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WHO’S COUNTING?

With Roger Federer, numbers alone are somewhat
dizzying. 20 Grand Slam® titles, 103 ATP titles, 310
weeks as World No. 1, more than 1,240 victories... and
counting. The geometry is also quite staggering: the
backhand slices and accelerated forehands impossibly
tangent to the sidelines, the trajectories of the serves
and the angles of the volleys. But from now on, whatever

Because his game plays out mostly in non-computable
fields: the grace of his every movement, his efforts
seemingly effortless, his elegance on and off the courts...
In time, Roger Federer’s legacy will prove more
perpetual than any number.

#Perpetual

the scoreboard says can only make his legend grow.
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Celebrating Swiss Weeks

The events ‘not only express the close ties that Switzerland and Singapore share in the realms of education, innovation and technology, but also on the

cultural stage,” says outgoing Swiss Ambassador FFabrice Filliez. By NARENDRA AGGARWAL

THIS year’s Swiss Weeks aclivities in April
and May were aimed at bringing Switzer-
land to the doorsteps of Singaporeans and
showcased the close and warm ties he-
tween the 2 countries which also extend to
the realm of culture.

Organised by the Swiss embassy here, it
was the second such effort. The 2-month-
long series of activities this year—present-
ed as an interactive educational and cul-
ture festival, focused on the themes of sus-
tainability and innovation. Supporting the
events were 36 programme presenters and
partners.

Visitors to the Swiss Weeks had the op-
portunity to participate in a string of activ-
ities ranging from exhibitions, live talks,
engaging workshops and masterclasses, to
ltasting culinary delights.

Switzerland and Singapore are hoth
highly innovative countries with state-of-
the art education and technology. Seeking
to put these assets to good use to chart a
sustainable future, the 2 countries main-
tain frequent exchanges and close rela-
tions in research, politics and business,
says the Swiss Embassy here.

The response to Swiss Weeks was good
as all events organised by the embassy
were fully booked in advance and there
was a long waiting list. The Swiss embassy
here first organised its inaugural Swiss
Weeks in the spring of 2019.

“The Swiss Weeks not only express the
close ties that Switzerland and Singapore
share in the realms of education, innova-
tion and technology, butalse on the cultur-
al stage,” says oulgoing Swiss Ambassador
Fabrice Filliez.

“In collaboration with more than 30 pro-
gramime presenters and partners, visitors
participated in activities ranging from ex-
hibitions, live talks, engaging workshops, a
concert by the Swiss-Singaporean pop art-
ist Tabitha Nauser at the Gardens by the
Bay, film screenings, select culinary de-
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Switzerland and Singapore
are both highly innovative
countries with state-of-the
art education and
technology. Seeking to put
these assets to good use to
chart a sustainable future,
the 2 countrics maintain
frequent exchanges and closc
relations in research, politics
and business, says the Swiss
Embassy here.

berger,” he adds.

‘After the recent and most welcome re-
connection between our 2 countries, the
Swiss Weeks gave us an opportunity to
bring Switzerland to the Lion City's door-
step, showcasing the diversity of Switzer-
land while strengthening the long-stand-
ing friendship between Switzerland and
Singapore. With the Swiss Weeks, we invit-
ed the Swiss and local communities to re-
flect on how we can build a more sustain-
able world together.”

The flagship project involved the con-
struction of a sustainable pavilion show-
casing sustainability and sustainable
building. Inaugurated on May 26, it is on
display at the Marina Barrage until the be-
ginning of August. The +Pavilion, as it is
called, showcases innovative and sustain-
able designs, building materials and solu-
tions.

[t raises awareness and educates the
public on what the future of sustainable
construction could look like if stakehold-
ers from both within and outside the built
environiment ecosystern work together to
achieve sustainability goals, and it has in-
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150 Years and counting...

Founded by a few Swiss pioneers over 150 years ago, the Swiss Club Singapore
today boasts over 1,500 members from over 40 countries. A true home for «all
nationalities and ages.

In the midst of the jungle, the Club offers a variety of social and recreational
facilities surrounded by lush greenery. With the availability of quality facilities,
the Swiss Club strives to ensure that members can participate in the activities of
their choice.

In recent years, the Club has made significant investments to improve its
facilities while meaintaining its heritoge and preserving the beauty of the
surrounding nature.

The Club offers various culinary options, including dining at the Arbenz, casual
dining at the Pergola or the Jungle Cove and for your very own private events at
the historic Rife Lounge or at one of the elegant function rooms at the Pavilion.

Members can enjoy o large leisure pool surrounded by century-old trees, two
large playgrounds for children, five tennis courts, a padel court, a multi-purpose
court, o football pitch, a sports hall, and a newly renovated gym and studio.

The Club also offers a co-working space and elegant function rooms to
accommadate anything from o business meeting tc a birthday party or maybe
a wedding. You can even stay the night at the Club at our very own Guesthouse.
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A Club for everyone

“The rapidly growing collaboration between Switzerland and Singapore in
the Fintech space led me to get regularly introduced to the Club by my swiss
friends. | fell in love with the club environment; we (my wife) decided to
become club members; since then, the Club's faocilities have become d
favourite place to host workshops, secially connect with friends and spend
personal time. The facility upgrades are just fakulous.”

Sopnendu Mohanty, Member since 2022

"Having been a Member for nearly 20 years | have witnessed a lot of positive
changes at the Club. The very tasteful renovation of the main Clubhouse, the
leisure pool and recently the gym and Pavilion is certainly the highlight and
motivated us to visit the Club more often again.”

Nicole Joye, Member since 2001

"Though named the Swiss Club, we are truly a club for all nationalities as
only around one in six Members are actually Swiss. Cur founding fathers put
a clear emphasis on maintaining Swiss traditions for the benefit of all
Members. We continue to honour this through events, Swiss cuisine, Swiss
wines and of course Swiss Members.”

Thomas von Rueti, Swiss Club President and Member since 2008

+65 6581 9420

36 Swiss Club Rd, Singapore 288139
Scan the QR code for your

membership@swissciub.org.sg complimentary Club Tour!
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The centre of
the universe
will be revealed.

It's just a
question of time.
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Switzerland a pristine tourism
destination, says Roger Federer

The tennis legend, who is an ambassador for Switzerland Tourism, talks about his country being a pristine tourism destination.

BY NARENDRA AGGARWAL

BT: As an ambassador for Switzerland
Tourism, what would you say are the key
attractions of Switzerland as a prime
global tourism destination?

Federer: There are so many things I
love about Switzerland but I believe the
one | appreciate the most is the variety
of things to experience here — from dif-
ferent cultures and languages to incred-
ible landscapes and traditions - in such
a small geographical area.

Moreover, with Switzerland being the
small country thatit is, getting around is
both fast and efficient. You'll encounter
beautiful mountains, glaciers, rivers,
and lakes wherever you want to go.

BT: What would you recommend and
why? What are your personal favou-
rites?

Federer: | would recommend the Grand
Tour of Switzerland as it is basically the
hest of Switzerland packed into a single
road trip.

People might be familiar with the fun
ad I did with Anne Hathaway recently,
but it really is something all visitors
should experience. This unigue route
encompasses all of Switzerland’s most
enthralling highlights — deep-blue lakes,
majestic mountains, vibrant cities, and
every region has something uniquely
beautiful so as to let tourists experience
Swiss nature in many ways.

My parents, for example, were avid
hikers and as a child, I hiked all over
Switzerland with them. I particularly re-
member Appenzell, which is on the
Grand Tour, where we often went.

BT: Why in your view should people liv-
ing in Singapore and South-east Asia vis-
it your country?

Federer: [ think wvisitors would like
many things about Switzerland. For ex-
ample, we specialise in chocolate, fon-
due, as well as watches, because they are
a symbol of Swiss ingenuity and preci-
sion.

As for nature and the mountains, you
only have to come to Switzerland once
to want to come back again and again -
that's what everyone always tells me
when I am out on tour.

BT: Where would vou recommend they
go and why, and for how long?
Federer: There is so much to discover

here that visitors should plan an ample
amount of time to enjoy it all. If you
fancy travelling by train, you should
give the Grand Train Tour of Switzerland
a try.

It's a beautiful scenic rail journey of
1,280 kilometres. The panoramic views
are stunning and there is no set direc-
tion or duration. You can hop on and off
wherever you please. Whether in Zer-
matt or St Moritz, in the Canton of Ticino
or the Lavaux, at the Rhine Falls or Lake
Lucerne.

BT: What are your own favourite Swiss
foods and why would you recommend
visitors to try them?

Federer: In Switzerland, you have to try
more than just cheese and chocolate.

You can treat vourself to a meal at a tra-
ditional Swiss inn, a fine-dining estab-
lishment known far beyond the national
borders, or a place you might visit on a
day trip with panoramic views of the
Alps.

One thing that visitors might learn
about is that Switzerland specialises in
nature-based gastronomy, where re-
gionality and sustainability become part
of the enjoyment.

BT: Why did you choose to be an ambas-
sador for Swiss Tourism? What satisfac-
tion do you get from promoting vour
country as a tourism destination?

Federer: | have always seen myself as
an ambassador for Switzerland and it
isn't only at the Olympic Games orin the
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teamm competitions, where you hear
"game, Switzerland”.

In the 23 vears [ have been on the ten-
nis circuit, seeing my name associated
with that flag has always been a great
source of pride.

Therefore, it was a logical decision
for me to get involved with Switzerland
Tourism, allowing me to showcase the
beauty of Switzerland and encouraging
people to visit. Honestly, I didn't have to
think about it for very long.

It was also important to me that the
financial contribution from Switzerland
Tourism for this partnership should go
towards a good cause — the Roger Feder-
er Foundation —allowing us to carry out
some philanthropic projects in Switzer-
land.
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“l have always seen
myself as an
ambassador for
Switzerland and it isn't
only at the Olympic
Games or in the tecam
competitions, where
you hear “game,
Switzerland”.

In the 23 years | have
been on the tennis
circuit, seeing my name
associated with that
flag has always been a
great source of pride.”

Roger Federer

BT: What is your driving force to move
forward despite failures?

Federer: Having passion. As long as |
have passion and can bring joy to those
around me, whether on the tennis court,
in my foundation work or through my
other commitments, | remain motivated
to give my besl. Satisfaction with one's
work is often achieved through difficult
times —all top athletes know this - but
overcoming adversity is, for me, immen-
sely rewarding.

BT: What defines a sportsman like you
more — the victories or the defeats?

Federer: [ have been very fortunate to
have the support of my parents, teach-
ers, coaches, family, friends and my
fans. 1 believe that this environment has
allowed me to be the best I can be in
many ways, both in victory and defeat.

BT: How do vou build and maintain
mental toughness and resilience? What
qualities do you need in order to suc-
ceed and last in this profession?
Federer: Teamwork and belief. Even if]
was alone on the court, I always had a
great team behind me to help me focus
on my goals. [ believe my success is also
their success.

with switzerland being
the small country that it
is, getting around is both
fast and efficient. You'll
encounter beautiful
mauntains, glaciers,
rivers, and lakes
wherever you want to
go, says Federer.

PHCOTO: BLOOMBERG
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| need a golde
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Discover Autumn in Switzerland: MySwitzerland.com/roger
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CREDIT SUISSE ¥\

Close to clients.
Since 185H6.

Credit Suisse has been building private banking
parinerships for generations, working closely
with clients to help them achieve their goals.
For over 160 years.

credit-suisse.com/apac
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PATEK PHILIPPE
GENEVE

BEGIN YOUR OWN TRADITION

YOU NEVER ACTUALLY OWN A PATEK PHILIPPE.

YOU MERELY LOOK AFTER IT FOR THE NEXT GENERATION.

CALATRAVA REF, 6119

PATEK.COM
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